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Alfter the 2011 AUSPACK PLUS an extensive survey was undertaken with visitors and exhibitors to determine how the owners
Australian Packaging and Processing Machinery Association (APPMA), can bring the packaging and processing industries an even
more diverse and successful exhibition in 2013.

The results of the survey have guided our objectives for the Sydney show and one of the key findings will be to focus on welcoming the
materials side of the industry to both exhibit and attend AUSPACK PLUS 2013. Materials refers to all elements from film to plastics,
through to components and ancillaries of packaging and processing machinery. This is a side of the industry that is sometimes
overlooked and yet is critical to the success of production lines. The majority of visitors to AUSPACK PLUS not only purchase
equipment, they also are the same people who buy the materials and components.

We are also actively encouraging all of our exhibitors to focus on promoting their new technologies, products and innovations as a
key driver to attract visitors to their exhibition stands as 35% of attendees in 2011 indicated that they specifically attend to look for
new products. In addition, visitors indicated that they attend AUSPACK PLUS to compare existing suppliers with their competitors to
determine what is available in the industry. A noteworthy result for companies considering having a presence for 2013.

Some additional results from the 2011 survey included:

e 40% of exhibitors did receive sales from the show.

e 9 outof 10 visitors to the show expect to purchase new machinery in the next two years.

*  50% of the visitors asked for a sales call after the show.

e 50% of the visitors asked for a quote.

e Qutcomes from the show indicate that visitors actually attend AUSPACK PLUS to do business.
o 48% of visitors indicated that their budgets will increase in 2012.

* One of the key findings, from the exhibitor’s perspective, was that the AUSPACK PLUS exhibitor pack is one of the most
comprehensive in the industry and has more value than other shows when comparing like-for-like.

The APPMA national board and our event organisers, Exhibitions and Trade Fairs (ETF) will also be developing new education and
communication strategies to ensure optimum exhibitor practices for 2013. We are working hard to build on the success of 2011 and
to increase the quality of exhibitors and visitors to the show in 2013.

It is with great pleasure that we extend an invitation to your company to exhibit at AUSPACK PLUS 2013; the premier packaging,
processing, plastics, materials and associated technologies trade exhibition in Australia.

www.auspackplus.com.au




AUSPACK PLUS 2011 STATS

Exhibitors created
new business /
sales

40%

30% flew in from
overseas or interstate

This represents total of 2043 visitors

TETERRRRND
9 out of 10 Visitors

are expecting to choose and purchase new
machinery within next 2 years or less

Visitors asked for a

Visitors asked for a

39% 28%
Attended in Look for
search of new products

new technology / developments

18%

48% Visitors indicated that their
hudget will increase next year

Data captured through onsite registrations, independent research, post show
exhibitor and visitor surveys.

EXHIBITIONS ENABLEYOU TO

Trade shows deliver qualified buyers with real purchasing
power and people that often can’t be reached by sales reps

in the field.

Validate purchasing decisions by meeting your customers
and confirming with a handshake.

Demonstrate products & services

Live demonstrations will captivate the attention of the
visitors and help you demonstrate the capabilities of
your technology.

Obtain market ‘cut through’

Receive market feedback first hand, establish if
your products and services meet the requirements of
the industry.

Educate the attending industry professionals

If you have a new technology or business solution that
needs exp|0|ining what better way than face-to-face at
an exhibition.

Ensure your current or potential customers are aware of
your brands, products or services. Also stay abreast of your
industry’s needs going forward, as their needs may have
changed or be currently changing.

Meet & entertain loyal customers

Make appointments ahead of the show with your VIP
customers and give them a first hand opportunity to see
and discuss your new product lines.

Generate leads & huild a qualified databhase

Not everyone will be an immediate sale, however there’s a
great chance they’ll be looking for solutions in the future.
Take the opportunity to build a database of new potential
prospects, providing leads for your sales force to follow
up in the weeks & months after the Exhibition. Establish a
relationship now!



WHAT THEY SAY ABOUT AUSPACK PLUS

EXHIBITORS

“| found the show overwhelming for a first time exhibitor, our
products are new to the market and this has been a brilliant way to
launch our new product ‘Flexible’. The show has been much better
than we expected and we're very keen on Sydney in 2013.”

Joe Foster, Managing Director, Foster Packaging

“Best show we have ever had, it exceeded the expectation over the
first two days. The show for us is an opportunity not an expense.
Will be back with a bigger and better stand!”

Mark Emmett, Managing Director, HMPS

“Matthews are very pleased with the result we have got out of
AUSPACK PLUS 2011. We hit our quantity on Thursday the 24th
with the other days being an added bonus. This year has definitely
given us a good story to tell to our customers and colleagues with
some strong leads forming from the show.”

Lester Nichols, Managing Director

Matthews Intelligent Identification

“The customers have been a very strong quality all have been in
the market to purchase... definitely a show worth being at.”
Craig McKenzie, Marketing Manager, Peacock Bros Pty Ltd

“One of the most successful lead wise shows in over a decade!”
David March, Marketing/Sales
The LeMac Australia Group

“M&E Equipment Traders exhibited our wares for the first time
at the AUSPACK PLUS 2011 exhibition. Our sales staff where
pleasantly surprised with the number of visitors and inferest in
our products. They came home with a large lead database and
promising sales enquiries. We will definitely be exhibiting again
at AUSPACK PLUS 2013.”

Alex Dimech, IT Manager, M&E Equipment Traders

VISITORS

“AUSPACK continues to grow and offers everyone interested in
packaging and processing the opportunity to gain an insight into
components, equipment and processes that are at the leading
edge of technology. Everyone in the industry looks forward to
AUSPACK and the AIP forum as the occasion to catch up with like-
minded individuals to discuss issues and seek solutions.”
Llewellyn Stephens FAIP, Senior Packaging Technologist
National Foods

“| found AUSPACK PLUS 2011 to be a valuable visit. A great way
to stay informed of industry trends in our region. The AIP national
Technical forums were an excellent series of presentations and
very worthwhile for all Packaging professionals.”

Anthony Druitt, Packaging Manager

Coca-Cola South Pacific Pty Limited

“It was good to see all the biodegradable packaging stands
together at AUSPACK PLUS 2011, as this makes it easier for
delegates to see all that is available in a short space of time. It is
always good to see some operational equipment, such as filling
lines and palletisers.”

Jason Fields MAIP, Packaging Development Manager

SunRice




SOME OF THE 266 EXHIBITORS AT AUSPACK PLUS 2011

A & D Australasia

ABB Australia

Accuweigh

ADM Packaging Technology

Alternative Engineering Components

Amcor Flexibles

APF-Automatic Palletizing & Filling

Asset Packaging Machines

Australian Filling & Packaging
Machines

Australian Institute of Packaging
(AIP)

Australian Packaging and
Processing Machinery Association
(APPMA)

Australian Warehouse Solutions

Australian Wrapping Company

Autopac Systems

Aziro

B&S Precision Engineering

Barry-Wehmiller Australia

BASF Australia Ltd

Behn + Bates

BioBag Australia

BioEarth Products

BioPak

Biotec Solutions Australia

BluePrint Automation

Bradwood Packaging

Cardia Bioplastics

Colour Vision Systems

Combiscale inc.

Concept Automation

ConTech

Contract Packaging Systems

Corex Plastics Australia

CVC Technologies Inc

DFC Packaging Group

Dotmar Epp Pty

Easyprint Australia

Ecofield Biotech

Emrich Industries

Engineering & Export Services

ERC Packaging

Eriez Magnetics

Esko Australia

Eurostrap Packaging Systems

Fallsdell Machinery

FB*PROPAK

Ferag Australia

Festo

Fibre King

Filler Specialties

Filling Machines Australia
Flexco

Flexlink Systems
Foodmach

Foster Packaging

Fuchs Lubricants

G.P’s Fabrication

Heat and Control

Henkel Australia

Hislop And Barley Australia
HMH Australia

HMPS

HPS Australasia

Innovia Films

insignia

Integrated Packaging
Interroll Australia

Intralox Australia

Jet Technologies

JL Lennard

KHS Pacific

Kiel Industries

Kockums Bulk Systems
Krones AG

Krueger & Salecker Maschinenbau
Linco Food Systems

M&E Equipment Traders
Machinery Automation & Robotics
Makum

Markem-Imaje

Materials Hcmd|ing
Matthews Australia
Millsom Materials Handling
Morinex

Motion Technologies

MPI Australia

Muller Martini Australia
Multivac Australia
National Distribution Alliance
NATIVIA™ - SHORKO
Nature Works LLC

NDC Automation

Newell Rubbermaid
Nordson Australia
Novatech Solutions
Nupac Industries

Ovivo Australia

PAC Food

Paksmart Machinery

Peacock Bros

Pelican Products

Perfect Packaging

Plantic Technologies
Plastics Packaging Technologies
PROPAC Industrial
Proseal Australia

Pryde Measurement

PT Associates - Marchant Schmidt
Rapak Asia Pacific

RCS Products

Reactive Engineering
Recopak Machinery

Rely Services

Rexnord Australia
Reynolds Automation Controls
Rhima Australia

RML Engineering
Robatech Australia
Robotic Automation
Rockwell Automation
Roland DG

Romheld Automation
SACMI

Saimo Technology
Satake Australia

Schutz DSL

Select Equip

Selpak Automation

SICK

Smo-King Ovens

Sonoco Aust

Splatt Engineering Group
Stevco Seals And Pumps
Sud-Chemie Australia
Tasman Belting
Techno-Pak

The Le Mac Australia Group
The Van Dyke Press

TNA Australia

Toolpak Engineering
Toolpck Engineering
Tronics

Unitherm Food Systems
Viscount Plastics

Visy Automation

Wallls Machinery
Wedderburn

WYMA

Zero Plastic Ltd

7th - 10th May 2013
Sydney Showground, Sydney Olympic Park

www.auspackplus.com.au

Del ve}ing a qualified
audience of buyers:
Automotive

ing / Flour
Beverages

‘Chemicals
Confectionary

Contract Packaging
Cosmetics
Dairy / Cheese
Food
Fruit & Vegetables
Household Products
Manufacturing
Meat / Smallgoods / Seafood
Pet Food
Pharmaceutical / Medical
Plastics
Printing
Snack Foods
Textiles / Fashion

AUSPACK PLUS 2013
attendees positions:
Owner / Director / CEO
Project Managers
Finance / Purchasing
Production / Manufacturing
Engineers
Quality Control
Marketing / Sales
Research / Development
Designers
Technical / Service
Consultants
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Contact:

Luke Kasprzak
AUSPACK PLUS 2013

Tel +61 2 9556 7972 Fax +61 2 9556 7979
Email LKasprzak@etf.com.au

Organised by ¢ .- EXHIBITIONS
...... & TRADE FAIRS
Locked Bag 21, Rozelle, Sydney NSW 2039

Tel +61 2 9556 7999 Fax +61 2 9556 7979
www.eff.com.au www.auspackplus.com.au
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